Cities Alllance Network

— Creating The Global Village
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« Cities Alliance Network is the working title for a cable
cnannertnat will eventually be carried in every major city
the planet
In an increasingly co ated and jaded world, it will be a
@ice of reason, sanity and hope that many are looking for.

It will be a global.brand with a global reach and an

international feel, but locally run and adapted to the local

market
Think CNN meets BBC meets DISCOVERY CHANNE
meets MTV. meets NATIONAL GEQOGRAPHIC meets
TELEMUNDO meets YOUTUBE
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* Despite their claims most media agencies are dominated by a
single pm L0 view, father than a global perspective

Most media is ratings and profit driven, oftentimes resulting in

SE nsatlona tory telling nx ead of responsible journalism. Bad
news sells >

-

e are’losing the propaganda war. Why are we trying to buy
airtime o G‘.N or ')L__ ,.BBC to cover our programs If you can’t
CAN allows us to focus 0rigead news for a (h(? nge, to give 1101 2

and generate momentum needed toimplement our projects
~ successfully.




o Onee the seminar.is over, we go home and in most instances
pwcuu& Komao cdie a slow, natural death. Programs are
Clif luh to sustain

e on best pract ces”

> ability to share the lessons and knowledge
acquired in formulating and implementing city development
o B ———

Cities make the Ideal partners in this arrangement. They are
~more nimble and less dureatcraticithan coun HLS and as loca
governments are more directly intune anc have directaccess (e
their constituencies
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e |nitiaset-uprand funding can be done by the UN, the World
Bankiana/or the ADB. At this point the business plan,
conceptand program material can be refined.

il néed to initiallybring together select members of the
Cities Alliance and/or'the United Cities and Local

pvernments to help create both the initial material, as well
as 10 Se romote the individual local aﬂ‘iliates

 Once critical mass ancimoementumIs ad'ne\/eot (,AN \/\/[H
have a life"of ItS own

e (etyoung e) nle to be the voice of CAN.



‘What is the business model?

| ' erelis.no need to buy a frequency or
Danc .;:-,;Id’[h O'nly1need to negotiate with Cable Service Providers

echf@r%ergenc|Iweventually enable CAN to be viewed
through a variety of ct

global brands want to aavertise, ot xh 1hu| message or tie-l p \With
CAN. Local governments can be givena profit'share ancior
create regulated merchandisifg Spin-offs



“ to give the network “star power”

erageg.the variousGities’ strengths resulting in cost
cies. No need to set up operations or send people to each
ach partner-local government can set up and run the
ocal affiliate’ Y

+ By the end ofithe year, halfofthe norlds populoum\ ill be living
In cities, with'that number increasing atan accelerating rate

+ The network of cities allows Us 10 b€ up and running almaost
immediately. Alone we can dodlittie, togetherwe can ao so much



CAN shouldoe a
company. Revenue s
and projects the CAN foundation prioritizes

There sho d be a consistency in the type and amount of
| t that wiII be aIIowed

but not individuals ot p( 1%0110“" and their pohuul uou g —

o Edutainment'is the name of the game, Since i we are to SUcceec
we need to both educate and togentertain, Mincdless entertainment
and boring material are (oot



what can we see from CANY

o« Environmentalaecumentaries from various parts of the world with celebrity

NOStS
Local news progr m withmore fact and less hyperbole. What's Going On
e latest fashion trends, inventions, music etc...

Travelogues; City features and programs, City History
l o M o > .
Educational programming that can be used in local schools

Cooking show featuring.cuisines from various parts of the world. You could
also have cook-offs I)u\/v@f N two chefs from two different cities with celebrlty
judges. Same can be done forsinging ﬂmpcuuons, date &hov\s, game
shows etc...

~+ Crime dramas/Telenovelas from Var
~NY, CSI Miami, why not Sao Paulc

* Films from the various Cities in'e

ous locales with & pesitive message. CS|
- Manila or Cairc
ort of International fimtest




g / L~ Y Da/h J , J

INCIUSIVESProductive, Well Governed, Sustainable Cities
ffies Working Together

A udé'r:yo_igggnd-” Longer Reach

GoodiNews Selling For A Change

People*Making A Difference
A Better World 4
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nerefare those who say we cannot. but we say

yes we CAN
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